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Theorizing spatial capital
Role of geography in immigrant businesses

Role of ethnic resources in immigrant
pusinesses

Role of ethnicity in immigrant consumption

s locating in an ethnic neighbourhood a recipe
for success?

Implications for policy



V Financial capital

| A factor of production
V Human capital

_ _ Conveys advantage
V Social capital

| Helps determine success
V Cultural capital
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FIGURE 3 IMMIGRANTS FROM PORTUGAL: PLACES OF RESIDENCE AND SAMPLE OF BUSINESSES
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Sources: 1996 Census, authors' sample




